ENAVEK 2014-2020

ENIXEIPHZIAKO NPOMrPAMMA
ANTAMQNIZTIKOTHTA« ENIXEIPHMATIKOTHTA« KAINOTOMIA

, Epyaneiobnkn
' AVTaywVIOTIKOTNTAs

A MIKPEZ & MOAY MIKPEZ ENIXEIPHZEIZ

H emixeipnon ©. & I. XPYZOBITZIQTHZ ANQNYMOZ ETAIPEIA ENMIMNAQN nou dpeUsl oTnV NEPIPEPEIA
ATTIKHZ evtaxbnke otn dpdon «EpyaAgiobnkn AvtaywvioTikOoTnTac» npolnoAoyiopou 400 ekar. Eupw. H dpdon
oToXeUEl OTn BEeATIWON TNC AVTAYWVIOTIKOTNTAG TWV HIKPWV KAl MOAU MHIKPWV EMNIXEIPAOEWY, €NEVOUOVTAC OTOV
Napaywylikod €KCUYXPOVIOKO TOUG, TNV UIOBETNON CUCTNNATWY Tunonoinong & nioronoinong, kabwg kair o€ branding

KAl wynelakn npoBoAn.

O ouvoAIKOC npoUnoAoyIopoc TnG enevduonc sivar 200.000,00€ sk Twv onoiwv n Onuocia dandvn avepxXeTal o€
100.000,00€ kal ouyxpnuatodoTeital and Tnv EAAGda kai To Eupwnaikd Tapeio Mepipepeiakne AvanTtuéng Tng
Eupwnaikng 'Evwong.

To enIXEIPNHATIKO OXEDIO NOU EYKPIONKE NPog XpnHaTodoTnon kal uAonoigital, nepiAagpavel enevéUOEIq

OTIG NAPAKATW KATNYOPIEG:

v Mnxavnuarta — EEonAiouog

ME£o® TNG CUHHETOXNG OTH ApAon, N ENIXEipnon NETUXE:

v BEATIiwON TNG AVTAyWVIOTIKOTNTAG TNG

v au&non Tng kepdogopiag TG

v/ gvioxuon TnG eEWOTPEPEIAC

v ENEKTAON TNG AYOPAc PE TN NPOCONKN VEWV NPOoIOVTWV & UNNPETIWV
v €€Eao@AAion uwnAOTEPNC NOIOTNTAC NPOIOVTA & UMNPETIEC

v au&non NG napaywyikoTnTac & BeATiwon AsIToupyikwy d1adikaoiwv
v/ gvioxuon TnG ENIXEIPNUATIKOTNTAG

v dnuioupyia / diaTripnon noloTIKWV BEcEwV epyaaciac

Me Tn oupBoAn Tou EMAVEK evioxUBnKe n €nixeipnon anop&EpovTac opeAN TNV AVTAYwWVIOTIKOTNTA TNG XWPAG Kabwg

KAl oTnV TOMIKN OIKOVOoia.
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EIAIKH YIMHPEZIA AIAXEIPIZHZ EMAVEK

Eupwnaikn 'Evwon
Eupwnaiké Tapeio
MNepipepetakng Avantuéng

Me tn ouyxpnpatodotnon tns EAAAdas kal tns Eupwnaikns Evwons



